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CINET conference plans roadmap to 2010

Earlier this month the annual CINET Conference was held in Brussels. During this meeting most major issues concerning the dry cleaning industry came up for discussion. CINET is committed to be a well structured, strong and reputed umbrella organisation for the dry-cleaning industry in Europe and abroad. Mutual cooperation, active lobbying frequent press canvassing, and most naturally an ambitious project and activity planning will be the indispensable indicators on the roadmap to 2010 to the interest of the dry cleaning industry. National associations and Individual members unite and combine resources in accordance with the CINET slogan ‘The Power of Partnership’. 

Market Demand
According to CINET secretary general Peter Wennekes a turnaround in the dry cleaning business is necessary. CINET is enhancing the network of stakeholders, the current successful EU lobby will be extended and professional marketing projects are needed to develop new opportunities. The focus will be: concentrate on a limited number of issues with clear objectives and assure being early and well informed. In this context key partners for the industry are identified and working relations will be strengthened.

The market environment is rapidly changing. To survive it is important to initiate new services, new consumer groups and new treatments in the textile care and dry cleaning business. Although the traditional consumer market is still dominant, business and other markets are growing.

Market Figures

A recent CINET Market Survey provided an overview of the European market situation, which is estimated on € 4.728 mio. The market is still dominated by the “traditional” consumer services of P-labelled textiles. However new synthetic materials and new technologies have resulted in a growing number of textiles that can also be cleaned wet. Dry cleaning services to businesses are expected to take a larger slice of the market, who is increasing in the eastern European countries and slowing down in the western European countries. The latter still takes 90% of the European market.

European Turnover Drycleaning 2004 (euro)

Country

Turnover (mio)
Inhabitants (mio)
per inhab
Belgium

  109 



  10

10,90


Denmark

    45 



    5

  9,00

Finland

    20



    5

  4,00

Germany
1.001 



  82

12,21

Greece

   120



  11

10,91

Netherlands
   144



  17

  8,47

Norway

     35



    5

  7,00

Sweden

     55



    9

  6,11

UK

   600



  58

10,34

Others    WE
2.160



185

11,68

Total    WE
4.289



387

11,08

Romania

       9



  24

  0,38

Others   EE
   430



240

  1,79

Total Europe
4.728



651

  7,26
State of the art

CINET president Théo Lagrange emphasized the benefits of care labelling. The new guidelines will be issued as a joint lSO/CEN Standard. Unfortunately the US and Japan have voted against the new codes. ‘This implies that they will continue to require manufacturers to apply care labels in accordance with their national code. This can only perpetuate some of the current confusion’. 

The CINET president also addressed environmental and health issues. New solvents have been developed: hydrocarbon solvents, GreenEarth, CO2. 'We can safely assume that environmental legislation will become even more stringent because decision making powers are shifting from national to international bodies, disregarding the fact that the dry cleaning industry has been using solvents safely and without any risks for over half a century. Perchloroethylene probably remains the most effective solvent on the European market. In the last 15 years the consumption of chlorinated hydrocarbon solvents could be reduced by two-thirds thanks to the introduction of state-of-the-art machinery.'

CINET: Power of Partnership

CINET (Comité International de l‘Entretien du Textile) is the communication platform for the dry cleaning industry within Europe and abroad with an extended service level for the members. CINET was founded in 1995 out of the merge of CITEN (reputed to be the organization of the  big DCs and chains) and CEAPLI (reputed to be the representative of the small DCs). At the moment there are 28 members, consisting of national dry-cleaning associations, research institutes/technical centres and big dry-cleaning companies.

------------------------------------------------------------------------------------------------------------------

More information, if needed, will be available at +31 344 65 04 30, info@cinet-online.net, www.cinet-online.net. Address: CINET, P.O. Box 10, NL-4060 GA OPHEMERT, 

